Public Relations Division Annual Report 2003-2004
   
13

AEJMC
Public Relations Division Annual Report 2003-2004

Submitted by Patricia A. Curtin, Division Head

June 15, 2004

1.  Current Officers

Division Head


Patricia Curtin, North Carolina-Chapel Hill

Immediate Past Head

Ken Plowman, Brigham Young 

Vice Head


Teresa Mastin, Michigan State 

Vice Head Elect


Chuck Lubbers, Kansas State 

Research Chairs


Don Stacks, Miami (Florida)





Lynn Zoch, Miami (Florida)





Jennifer Floto, Cal State-Fullerton

Teaching Chair


Lisa Fall, Tennessee

PF&R Chairs


Larry Lamb, North Carolina-Chapel Hill






Ernie Martin, Virginia Commonwealth
Sect./Treasurer


Alan Freitag, North Carolina-Charlotte

Elected Delegate


Andi Stein, Cal. State-Fullerton

Membership Chairs

Coy Callison, Texas Tech 





Michael Parkinson, Texas Tech 
Professional Liaisons

Bojinka Bishop, Ohio 





Karla Gower, Alabama-Tuscaloosa






David Guth, Kansas






Cathy Rogers, Loyola (New Orleans)






Patricia Swann, Utica

Graduate Student Liaisons
Lois Boynton, North Carolina-Chapel Hill






Lori Boyer, Louisiana State


Cassandra Imfeld, grad. student, North Carolina-Chapel Hill






Amanda Hall, grad. student, Georgia

Roschwalb Award Chairs
Meg Lamme, Florida






Phyllis Larsen, Nebraska-Lincoln

Inez Kaiser Awards Chairs
Leah Tuite, Maryland






Heidi Edwards, Penn State

Nominating Comm. Chair
Ken Plowman, Brigham Young

PR Update Editor

Susan Gonders, Southeast Missouri State

Jour. of PR Research Editor
Linda Hon, Florida

Teaching PR Editor

Ken Plowman, Brigham Young

Webmaster


Kirk Hallahan, Colorado State

2.  AEJMC Demographic Information (inserted as table—no access to a fax machine currently; note that midyear meeting information is not included because it is not applicable)

	
	
	Annual Convention Sessions

	
	Officers
	Judges
	Panelists
	Moderators
	Discussants

	Male (total)
	10
	14
	20
	4
	0

	Amer. Indian/Alaska Native
	
	
	
	
	

	Asian
	
	1
	1
	
	

	Black/African American
	
	1
	
	
	

	Hispanic/Latino
	
	1
	
	
	

	International
	
	
	3
	
	

	Native Hawaiian/Pacific Islander
	
	
	
	
	

	White
	10
	12
	15
	4
	

	Multi-Racial
	
	
	
	
	

	Female (total)
	20
	31
	19
	10
	6

	Amer. Indian/Alaska Native
	
	
	
	
	

	Asian
	
	11
	
	
	

	Black/African American
	3
	2
	1
	
	1

	Hispanic/Latino
	
	1
	
	
	

	International
	
	
	1
	
	

	Native Hawaiian/Pacific Islander
	
	
	
	
	

	White
	17
	26
	17
	9
	5

	Multi-Racial
	
	
	
	
	

	Did not report
	
	
	
	
	

	Total
	30
	45
	39
	14
	6


3.  Overall Statement of Weighting of Research, Teaching, and PF&R Areas
Over the past few years, the division has put in place a number of programs, awards, and publications designed to achieve a balance between research, teaching, and professional freedom and responsibility.  This year these programs were sustained, some bolstered, and a few added, resulting in a fairly balanced weighting of the three areas, as follows:


Research
35%


Teaching
35%


PF&R

30%

PF&R was a strong focus of the previous year’s efforts, so it was sustained this year to provide some long-term balance in the other areas.  What was not as well balanced was achievement within the internal divisions of each of these three categories, in part because of taking a longer-term view toward accomplishing goals, as discussed later in this report under each individual area.
4.  Achievement of Goals  
Three major goals were outlined for this past year: 

· making the workings of the division more transparent to members and improving communication
· particularly attracting and maintaining graduate student membership
· strengthening relations with professional and academic organizations 

· becoming more involved in the overall structure of AEJMC and not just the division

Taking a longer-term view, the incoming head plans to build on these goals, particularly the first, rather than change the course of the division year to year.  In the past, some members perceived division leadership as a closed group and graduate students as not welcome in the research competitions and meetings.  The goal of making the division more transparent serves to ensure that all members’ needs are met as feasible and also brings new membership and new ideas into the division.  Several steps have been taken to achieve this goal and to sustain it throughout the coming year:

· Informal membership surveys through the newsletter and listserv sought suggestions for programming and improvements, resulting in changes to the judging process and convention programming
· More information concerning the division and how it functions was placed on the division’s website, such as the constitution and by-laws and a description of officer duties
· The Buddy Program, to encourage graduate students and first-time convention attendees, was expanded and an incentive is being offered for participation
· More use was made of the division’s listserv to address issues of concern to members, expanding year-long discussion of issues
Unfortunately, increasing available information does not automatically change attitudes or behavior, especially in the short term.  The incoming head hopes that by sustaining and building this effort over two years the membership will become more involved. 
The formation of the Past Heads Group this past year to provide an institutional memory for the division and to liaison with other academic and professional groups has gotten off to a good start, but it will need continued support to build on the foundation laid.  The group has strong ties and leadership positions in every major U.S. professional and academic organization relating to public relations, and these relationships are invaluable in planning programming, assuming an active PF&R role, and keeping the division apprised of issues of concern.  In addition, the group has also worked to become active in the larger AEJMC organization, with one member being elected to the standing committee on research and two others coming close to being elected to the teaching and PF&R committees.  
Given the new assessment procedure, which allows the division to participate in more effective strategic long-term planning, it may be appropriate for the standing committees to re-examine how they function and their relationship to the divisions.  Research, teaching, and professional freedom and responsibility are not three separate functions of any division.  They are highly synergistic activities that provide the greatest impact and long-term results when they are treated as a whole.  For example, the division is concentrating research efforts on many PF&R issues to formulate long-term programs to address underlying issues.  More integration of these three areas within the structure of AEJMC and in the reporting process would help propel the division toward real achievement and not simply a passing grade for a short-term effort with no lasting effect.
Research

5. Faculty Research Paper Submissions (includes the Faculty/Student category)
Number of submissions
63

Number of acceptances
30

Acceptance rate

47.6%

6. Student Research Paper Submissions

Number of submissions
27

Number of acceptances
10

Acceptance rate

37% 
Overall acceptance rate for both categories:  45% (40 accepted out of 90 submissions)
7. Overview of Judging Process
Because of the increasing number of research paper submissions to the division and ongoing concern over how paper scores are standardized across judges, a number of changes were made to the judging process this year, which have proven successful.  The first was to appoint an overall research chair coordinator, who also took charge of faculty papers.  Three additional research chairs handled other aspects: teaching papers, student papers, and faculty/student co-authored papers.  Spreading out the load made the task more manageable and also gave the division a larger pool of experienced research chairs for the future.

The standard AEJMC paper judging form was used by all judges, who were also encouraged to submit written comments.  The majority of judges provided such comments.  All judging sheets were then turned over to the research chair, who based on the item ratings and overall rankings calculated z scores for each paper to standardize scoring among judges and eliminate a possible concern of bias expressed by some of the membership last year.  Papers were then combined in a single ranking file, and those with the highest scores were programmed.  
8. Total Number of Judges
A total of 45 judges reviewed, on average, six papers apiece; each paper received three reviews, compared to only two reviews last year, which had occasioned some complaint from the membership.  The growing number of submissions—this is at least the 4th straight year of increasing paper submissions for the division—and the stagnant number of available judges is an increasing problem for the division if three reviews are to be given to each paper.
9. Other Refereed Research Competition
The division’s paper call included one for papers specifically devoted to teaching.  Seven papers were received and 4 programmed, for an acceptance rate of 57%.  The judging procedure and acceptance procedures were the same as those noted above for other research papers.  The judging was coordinated by the division’s teaching chair, Lisa Fall. 

10. In-Convention Activities 
· five refereed research paper sessions

· two scholar-to-scholar sessions

Because the division had asked for and received an extra research session for the past two years because of increasing numbers of research paper submissions, care was taken this year to ensure adequate programming for research, resulting in an overall acceptance rate of 45%, with no need to ask for an extra research slot. While in previous years the programming had grouped all top faculty papers together, top students papers, etc., this year papers were grouped thematically regardless of their award status, with papers demonstrating a strong visual angle placed in the scholar-to-scholar sessions.  The goal is to encourage attendance at all sessions not only by division members but by members of other divisions as well for whom the theme is apt.

11. Out-of-Convention Activities 
· Journal of Public Relations Research

· In Situ

· Roschwalb Award

· PRD listserv

The division continues, in conjunction with Erlbaum Publishers, to produce the Journal of Public Relations Research four times a year under the editorship of Linda Hon.  This year, the Journal was expanded to 448 pages and had an initial acceptance rate of 10%, making it the most competitive journal in our field.  The tables of contents for this year’s issues and upcoming issues are included at the end of this report.

In Situ, which details current research not yet in publication, is a continuing regular feature of the division’s newsletter.  The feature allows researchers to share cutting edge work and ideas, stimulating the advance of research in our field, and, according to contributors, has stimulated much discussion.  Recent topics covered include globalization and ethnocentrism, professionalism, and delineating the scope of the field.

Each year the division gives the Roschwalb Award to a graduate student in support of international research work.  This year’s winner is a master’s student at the University of Florida who will use the money ($250) to study public relations roles in Korea.

The division’s listserv continues to be an ongoing resource for members to obtain research support.  Many questions were posted to the listserv this year from around the world to obtain answers to research questions, track down copies of hard to find articles, and to form research partnerships.
12. Research Goals and Activities
· Special Topics Journal Issues

· Paper Awards

· Roschwalb Award Funding

· Listserv

In response to calls for more research addressing issues of minorities and disenfranchised groups and expanding theoretical boundaries, two special issues of the journal will be published next year: Public Relations from the Margins and Identity, Difference, and Power.  The tables of contents for these two issues are included in the back of this report.  Continued research into these areas, as well as globalization and ethics, remains a strong priority of the division.
The division will once again recognize the top three papers in faculty, faculty/student, and student paper competitions as well as the best visual display in a scholar-to-scholar session. Winners will be recognized at the annual luncheon during the convention.
Funding for the Roschwalb Award was in danger this past year, but an impromptu fund-raising effort at the 2003 members meeting and a pledge of support from Erlbaum Publishing ensured the award’s continued funding well into the future, with a now realistic goal of raising $6,000 to make the fund self-sustaining.  

A goal has been to develop and promote the use the of listserv as a research tool for members.  The increasing use of the listserv for this purpose this year is encouraging, although much work remains to be done before the majority of members view it as a useful tool and put it to work for them.

Teaching
13. In-Convention Activities 

· Preconference on Distance Learning

· Special Call for Teaching Papers

· Teaching Panels

In response to input from our Canadian members, this year the division is sponsoring a preconference session on distance learning. Five panelists, including two Canadians and a professional, will discuss issues concerning curriculum, course content, teaching methods, and assessment from the student perspective.  The topic has already elicited quite a bit of discussion in the Canadian professional and academic communities, and we expect a good turnout for the session.

As in previous years, the division put out a special call for teaching papers, which resulted in four papers being accepted.  One research paper session, “School and University Public Relations,” includes some of these papers as well as other submissions and touches on a number of leadership areas in pedagogy.

The three teaching panels programmed cover assessment (Evaluating Student Interns; active secondary sponsor with the Internships and Career Interest Group), course content, teaching methods (Experiential Learning Opportunities; primary sponsor with the Internships and Career Interest Group), and course content and curriculum (Ethics Classes: What’s Their Real Value?; primary sponsor with the Media Ethics Division). 
14. Out-of Convention Activities
· Teaching Public Relations Monograph

· Southeast Colloquium Panel

The division continues to publish a refereed teaching monograph four times a year that is distributed as part of the newsletter.  Current and back issues are also available to members on the division’s website. Topics range across all areas of concern: curriculum, leadership, course content and teaching methods, and assessment.

In March, the division co-sponsored a teaching panel at AEJMC’s Southeast Regional Colloquium with the Mass Communication and Society Division: “Evaluating the Individual, Teaching the Group: Educating Students Using Team Reporting and Collaborative Student Projects.”  The session resulted in a lively discussion about the merits and pitfalls of group work.
15. Teaching Goals and Activities
· Teaching Paper Awards

· Listserv

As in years past, the division will once again recognize the top three teaching papers with awards.  This competition, along with the publication of Teaching Public Relations, continues to fuel active development and research in pedagogy in the field.  

The division’s listserv received noticeably more traffic this year concerning teaching issues.  A number of questions were posted concerning textbooks, web resources, and assessment issues and sparked lively discussion on the list.  As stated under research, a goal is to keep the listserv active as a forum for discussion and expand the number of members who use it.

Professional Freedom and Responsibility
16. In-Convention Activities 

· PF&R Sole-Sponsored Panels

· PF&R Co-Sponsored Panels

· Invited Convention Speakers
In keeping with the goal of trying to program more quality sessions of direct concern to public relations members, rather than simply quantity, the division is the sole sponsor of a PF&R panel this year on Branding vs. Corporate Identity.  The panelists will examine issues of free expression, accountability, and racial, gender, and cultural inclusiveness in terms of corporate action and image.

The division is the primary sponsor of another PF&R panel and an active secondary sponsor on another three. The division is the primary sponsor on How Countries Managed Their National Reputation in the Face of Crises, co-sponsored with the Science Communication Interest Group.  The panel is designed to address free expression and media accountability areas and was programmed in response to Canadian interest in how the SARS outbreak in Toronto had been managed. The division took an active role, in part by providing panelists and direction, for a panel co-sponsored with the Science Communication Interest Group on Meeting Needs to Globalize Curriculum in Science and Health Communication.  The purpose of the panel is to address cultural inclusiveness in these areas. The division also supplied panelists and direction for a panel co-sponsored with the Media Ethics Division on Public Relations and the Problem of Positioning Companies in Foreign Nations: Conflicting Loyalties?  The panel addresses both ethical and cultural inclusiveness issues. The division provided panelists for Publish or Perish: How to Get Your Books Published, co-sponsored with the History Division. The panel addresses public service issues.

Seven professionals are scheduled to participate in the divison’s convention programming this year.  They are as follows:

· John Bozzo, Executive Director, Ontario Ministry of Health and Long-Term Care

· Jeff Crilley, journalist, KDFW, Dallas-Fort Worth, Texas

· Julie Goldsmith, freelance medical journalist

· Gary Myers, CEO and President, Morgan & Myers

· Major Eric W. Randall, U.S. Army, Strategic Planning and Communication

· Jacques Rivard, journalist, CBC/Vancouver

· Pongtip Thesaphu, Public Affairs Manager, Phillip Morris International, Thailand

17. Out-of Convention Activities
· Inez Kaiser Awards

· Buddy Program

· Past Heads Group/Involvement in Larger AEJMC Organization

The Inez Kaiser Awards honor the first African-American woman to belong to PRSA and to head a public relations agency with national clients. These awards provide graduate students of color with free one-year memberships in AEJMC and the division. Students receive all the publications and usual benefits of membership. The goals of the Inez Kaiser Awards are to encourage these students' academic career aspirations by involving them in AEJMC and the division, while also broadening the diversity of voices within the division. It is unknown at this writing how many students will receive the award this year; at last year’s convention 19 awards were given out.

For the seventh year, the division is sponsoring its Buddy Program, which pairs graduate students and first-time convention goers with established conference regulars according to academic areas of interest as a public service activity. Although the set-up is informal and specific arrangements are left to each pair, buddies typically receive career mentoring, are introduced to the leadership and membership of the division, and are oriented to the convention. To encourage participation, new this year is a prize for the member who successfully recruits the most student and faculty members to the program.

Last year marked the inaugural year of the division’s Past Heads Group.  The purpose of the group is to supply an institutional memory, to present the larger picture to current division leadership, and to liaison with other professional and academic groups.  Groups members were active this year in leadership positions with the Institute for Public Relations Research, PRSA’s Educators Academy, IABC, NCA, and ICA. In support of the division’s goal of making the division more involved in the larger AEJMC organization, three members of the group ran for positions on the research, teaching, and PF&R committees.  One, Don Stacks, was elected to the research committee.  
18. PF&R Goals and Activities
· Past Heads Group

· Racial and Gender Inclusiveness

· Graduate Student Involvement
Last year saw many long-term programs put into place that must be continued to ensure fulfillment of the division’s PF&R goals.  The Past Heads group is just gaining momentum but promises to be an important voice in helping the division in the areas of free expression, media criticism and accountability, and public service.  The division will continue to nominate members from this group for AEJMC positions, with the goal of increasing the voice of the division within the larger organization. 

Public relations as a profession continues to be marked by low minority involvement (about 5% nationwide and stagnant) and by a heavy skew towards female involvement (about 67% nationwide and growing). Rather than program one-time panels to address these issues and earn the division a passing mark for the year, the new assessment procedures have led the division to take a longer-term look at these issues and to try for real solutions as opposed to stop-gap tactics.  Minority members have been recruited for positions within division leadership and provided with experienced members as co-chairs and mentors. Issues of inclusiveness and discrimination have been made a research priority through the development of special issues of the Journal. Other research pushes have been made in the areas of globalization and ethics, as evidenced by this year’s convention programming and the contents of the Journal.  It is the goal of the division to use this sound research base to build programs that address these issues in an institutional fashion both within the profession and within the academy.
Graduate students have been brought into division leadership in much the same way, providing them with experienced co-chairs and mentors.  An active effort is made to encourage graduate students to attend the social—both through the Buddy Program and promises of free food—and to make students feel a welcome part of the division.  Again, we expect this will be a multi-year effort that will build over time.
19. General Information

· Website

· Newsletters

· Listserv

· Contents of Journal of Public Relations Research
The division’s website, under the direction of webmaster Kirk Hallahan, provides a valuable resource for division members.  It can be found at http://lamar.colostate.edu /~aejmcpr/.  To support the division’s goal of transparency, quite a bit of material has been added to the website this year, including the division’s constitution and by-laws and the delineation of officer duties.
Included on the website are the past issues of the division’s newsletter, which is edited by Susan Gonders.  The newsletter is also mailed directly to each member. For review purposes, the issues can be accessed from the website.
The website includes a link to the division’s listserv, under the guidance of Alan Freitag, making posting an easy matter for members.

The tables of contents for this year’s issues of the Journal of Public Relations Research, as well as those for the upcoming special issues, are given below.  The contents demonstrate the division’s emphasis on issues of inclusiveness, globalization, and ethics.

                                       Table of Contents, 2004

Volume 16, Number 1

Corporate Image Examined in a Chinese-based Context:  A Study of a Young Educated Public in Hong Kong

Betty Kaman Lee

A First Look for Parameters of Public Relations in Europe


Betteke van Ruler, Dejan Vercic, Gerhard Butschi, and Bertil Flodin

Expansion of Ethics as the Tenth Generic Principle of Public Relations Excellence:  A Theory and Model for Managing Ethical Issues

Shannon Bowen
The Presentation of CEOS in the Press, 1900-2000:  Increasing Salience, Positive Valence, and a Focus on Competency and Personal Dimensions of Image


Bruce K. Berger and Dong-Jin Park
Volume 16, Number 2

Compassion without Blame:  Testing the Accident Decision Flow Chart with the Crash of ValuJet Flight 592

Kimberly Joy Englehardt, Lynne M. Sallot, and Jeffrey K. Springston

Leadership and Gender in Public Relations: Perceived Effectiveness of Transformational and Transactional Leadership Styles


Linda Aldoory and Elizabeth Toth

Extending Symmetry:  Toward a Convergence of Professionalism, Practice, and Pragmatics in Public Relations

Prabu David

Volume 16, Number 3
A Relational Approach Examining the Interplay of Prior Reputation and Immediate Response to a Crisis

Lisa Lyon and Glen Cameron
Predicting Willingness to Negotiate:  The Effects of Perceived Power and Trustworthiness in a Model of Strategic Public Relations

Cindy Christen

Linking Ethnic Diversity and Two-Way Symmetry:  Modeling Female African-American Practitioners’ Roles.


Donnalyn Pompper
The Relative Effectiveness of Inoculation, Bolstering, and Combined Approaches in Crisis Communication

  
Hua-Hsin Wan and Michael Pfau
Volume 16, Number 4

Public Relations Roles In Brazil:  Hierarchy Eclipses Gender Differences
Juan-Carlos Molleda and Mary Ann Ferguson

 

Describing Volunteerism:  The Theory of Unified Responsibility 
Mohan J. Dutta-Bergman

 

The Good, the Bad and the Ugly:  Perceptions of Public Relations Practitioners
Coy Callison

 

Noether’s Theorem: The Science of Symmetry and the Law of Conservation
Bey-Ling Sha
 

Volume 17, Number 1
Special Issue:  Public Relations from the Margins, Mary Ann Moffitt, Guest Editor   

Power Over, Power With, and Power to Relations:  Critical Reflections on Public Relations, the Dominant Coalition, and Activism


Bruce K. Berger

Public Relations as Structuration:  A Prescriptive Critique of the StarLink Global Food Contamination Case


Frank Durham
A Discourse Perspective for Critical Public Relations Research:  Life Sciences Network and the Battle for “Truth”


Judy Motion and C. Kay Weaver

Symmetrical Communication:  Excellent Public Relations or a Strategy for Hegemony?


Juliet Roper 
Volume 17, Number 2

Special Issue:  Identity, Difference, and Power, Linda Aldoory, Guest Editor

Privileging Identity, Difference, and Power: The Circuit of Culture as a Basis for Public Relations Theory


Patricia A. Curtin and T. Kenn Gaither, University of North Carolina-Chapel Hill

Activism in “Paradise”: Identity Management in a Public Relations Campaign against Genetic Engineering


Alison Henderson, University of Waikato, New Zealand

“Difference” in Public Relations Research: A Case for Introducing Critical Race Theory


Donnalyn Pompper, Florida State University

Overcoming Ethnocentrism: The Role of Identity in Contingent Practice of International Public Relations


Yoonhyeung Choi and Glen T. Cameron, University of Missouri-Columbia

Volume 17, Number 3

A Practical Model for Ethical Decision Making in Public Relations and Issues Management

Shannon Bowen
An Empirical Analysis of the Influence of Perceived Attributes of Publics on Public Relations Strategy Use and Effectiveness


Kelly Page Werder
Public Relations and Civil Society:  Not So Civil After All


Mohan J Dutta Bergman

