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Research

3.
Strengths/Weaknesses and Contribution to the Field

The strength of the division was characterized by the range and variety of topics covered by the research papers submitted and accepted.  There were enough high quality papers that the division solicited and obtained two extra paper sessions.  A weakness arose in that there were still papers that warranted presentation but the slots were limited.  The range of topics included: Feminist Theory, Corporate Philanthropy, Ethics, General Public Reputation of PR, Travel/Tourism Industry, Professionalism, Volunteerism, Employee Relations, Websites in Sub-Saharan Africa, Congressional Media Relations, Editorial Presentation and Public Relations Publications, Cross-Cultural Impetus of Public Relations Strategies, Measuring Organization-Public Relationships, Nonprofit Organizations’ Use of the World Wide Web, Relationship Maintenance Strategies on Websites, Exploring Public Relations Agency Roles in Korea and Media Relations in Korea, Practicing Public Relations in China, Using ‘A Theory of Justice’ to Examine Contemporary Public Relations, Third-Party Endorsement Influence on Perceptions of Social Marketing, Crisis: Exploring Bridgestone/Firestone, Influence of Gender on Publicity and Media Relations, Protracted Strategic Risk Communication, Business-to-Business Communication with Small Manufacturing Firms, Framing Philip Morris’ Name Change to Altria, Corporate Social Responsibility Programs, Building Public Relations Definitions, Differences In Perceptions Between Public Relations and Journalism Educators, Consumer Knowledge and Information Processing Toward the PR Editorials, How the U.S. Major Newspapers Use Press Releases from Different Countries, Using Celebrity Endorsers in Marketing Communications.  This variety represented gender, international in both topics and of authors (primarily Chinese and Korean), a number of theoretical bases, and both quantitative and qualitative research.  

Research was also represented in our newsletter where each issue features a column on “In Situ Research” to explore new dimensions of research and theory in the field of public relations.  For example, in our most recent issue, William Thompson and Patricia Swann drew a valuable lesson 

about the role of time in distinguishing the value of public relations in an integrated marketing setting. Time can be viewed as the fourth dimension of public relations and dictates the ethical dimension differentiating the goals of public relations from the short-term effects that too often motivate the other components of the integrated marketing mix. 

Research in the division also represented diversity of participation.  Authors of papers were represented by 32 women, 19 minorities, and 24 men.

4 through 7. 
Refereed Research Competition   

Here is the summary of papers submitted and accepted:

	
	No. submitted
	No. accepted
	Pct. accepted

	Faculty
	35
	16
	45.7

	Student
	24
	10
	41.7

	Faculty & Student
	13
	10
	76.9

	All
	72
	36
	50.0


The division received 76 papers that met the April 1 submission deadline.  Four of the papers were transferred to the teaching division, leaving 72 papers in the research competition.

Thirty-one people (listed below) assisted in the judging.  Because of the unexpectedly high volume of papers, approximately ten judges were added at the last minute.  Each judge received four or five papers to read.  Two judges read each paper.  All but three judges returned their score sheets by the May 9 deadline.  After contact was made with the missing judges, two submitted their paperwork.  Despite reassurances to the contrary, the third missing judge did not fax his/her scores until nine days after the deadline -- five days after AEJMC's deadline for submitting the winner's names and four days after the research chair decided to read the missing papers and assign each of them scores.

Of the 72 judged submissions, only 46 (63.5 percent) contained comments from one or both judges.  While some of these comments were extensive, most consisted of only a sentence or two of comment.  Only 14 authors (19.4 percent) received written comments from both judges. 

The accepted papers were determined through the use of a methodology designed to minimize variances between judges.  Each judge answered 12 questions about each paper using a five-point Likert scale.  (The questionnaire is in a separate attached document).  The maximum each paper could receive from each judge was 60 points.  The scores were ranked.  In the event of a tie, rankings were averaged.  For example, if three papers tied for third, their rankings -- (3+4+5)/3=4) --would be averaged.  The same procedure was followed for the judge's rating of individual papers, and for the ranking of papers he/she read.  The three rankings (total score, judge rating and judge ranking) were added.  That number presented the composite ranking upon which the final determination of each paper's status was determined.

While the research chair monitored for judging discrepancies, his philosophy was to defer to the wisdom of the judges.  On only one paper did the chair feel compelled to question a wide discrepancy between judges' scores.  However, when the number of presentation slots was expanded from 23 to 36, the composite ranking of the paper was sufficient to make that issue moot.

Once top papers were assigned to their designated sessions, the composite rankings were used to fill out the remaining slots.  Discussants and moderators were selected and required information was submitted to AEJMC by the May 15 deadline.

There was one instance of confusion following the determination of winners.  As noted, the Public Relations Division originally had only 27 slots for its 72 submissions.  That number was achieved by increasing the number of papers in each of the top paper sessions from four to five.  The late addition of two paper sessions and the increase in the number of papers in the poster session from seven to 11 had the net effect of adding nine slots.  Confusion occurred when the research chair was instructed by the program chair to move one paper from each of the top paper sessions into the poster session after initial e-mail notifications had already been made to these individuals.  The rationale was to boost the prestige of the poster sessions while opening the top paper sessions for more discussion.  The matter was further complicated by an Internet problem at UNC that had the effect of thwarting efforts to immediately notify these individuals of change.  When they received an official written notification that conflicted with the earlier e-mail, some questions were raised.  The chair attempted to answer those concerns in a coherent and timely manner.

One person whose paper was not accepted complained that someone grounded within the paper’s area of emphasis had not read his/her paper; e.g. the judging of gender study papers should be only by those whose research focus is gender studies.  The research chair does not believe that is practical.  Nor does he believe that such a practice in a division-wide competition is appropriate. Such an approach could have the effect of marginalizing mainstream research in favor of that which is narrowly targeted.  The chair believes that the fairest form of judging is that in which all papers come from the same pool.

This year’s primary research accomplishment was a paper acceptance rate commensurate with the quality of the scholarship.  Thanks to the program chair’s efforts, additional presentation spots were made available at the last minute to raise the division acceptance rate to 50 percent.  Without these additions, the acceptance rate would have been only 37.5 percent.  As it is, a number of worthy papers will not be presented in Kansas City.  As one who knows what it feels like to have one’s paper not accepted, the research chair understands the anguish – and sometimes anger – that accompanies rejections.  The best consolation the research chair could  offer is that the judging was made fair and unbiased to the best of his ability.

Judges, 2003 PRD Research Paper Competition

David Guth (chair)


Kansas

Kerri Benson



Kansas

Glen Broom



San Diego State

Brigitta Brunner


Auburn

Robert Carroll



Southern Indiana

Daradirek Ekachai


Southern Illinois

Nancy Englehardt Furlow

Elon

Louis Falk



Youngstown State

Lisa Fall



Tennessee

Lisa Ferree



Ohio Northern

Olan Fornall



Cal State-Fullerton

Susan Gonders


Southeast Missouri State

Kirk Hallahan



Colorado State

Dean Kruckeberg


Northern Iowa

Larry Lamb



North Carolina

Mary Jean Land


Georgia College

Phyllis Larsen



Nebraska

Maria Len-Rios


Kansas

Chuck Lubbers


Kansas State

Chuck Marsh



Kansas

Joseph Massey


Cal State-Fullerton

Teresa Mastin



Middle Tennessee State

Linda Morton



Oklahoma

Patty Noland



Kansas

Michelle O’Malley


Kansas State

Carol Oukrop



Kansas State

Mike Parkinson


Texas Tech

Theresa Russell-Loretz

Millersville

Dulcie Straughn


North Carolina

Dee Vernberg



Kansas State

Brenda Wrigley


Michigan State

8. 
Teaching Papers

Nine submissions for the teaching papers division were received this year. Four were accepted for presentation and one for the scholar-to-scholar poster session, for a 55% acceptance rate. There were seven judges, who read approximately 2-3 papers apiece. Each paper was read by two reviewers.
9. 
Faculty/Student Research Awards

The Public Relations Division has a research session devoted to the top papers that are faculty/student authored.  As noted above, 5 papers were chosen and one paper was moved into the scholar-to-scholar session as were top papers for the faculty and student research competitions.

10.
Primary Research-related Accomplishment

The ability of the division to seek out and be open to the diversity of quality papers in theory, topic, method, gender, race, age, and academic rank.  Our division has sought to establish collegiality within the division through socials, luncheons and member meetings in recent years.  That atmosphere is paying dividends in the number and diversity of quality research paper submissions.  

Teaching:

10.
Curriculum

In-convention Activities (2) – A teaching panel was sponsored by PR and Advertising on Thursday July 31st, “Curriculum Reform: Blurring the Lines”  Public Relations was the lead sponsor in development and presentation of the panel.  Finally, a teaching panel led and organized by PR was held on Saturday August 2nd titled, “Visual Communication and Visual Literacy.  

Out-of-Convention Activity -- Preconvention Workshop – Tuesday, July 29th 1:00 to 5:00 pm “Bridging the Gap: Public Relations Professionals and Professors Working Together.”  One of the six roundtables focused on preparing students for nonprofit practice, and another on service learning, internships, and classroom clients.  A final roundtable was on training tomorrow's practitioners/focus on ethics.  The event was sole-sponsored and organized by the Public Relations Division.

11.
Leadership

In-convention Activity (1) -- On Friday August 1st, a teaching panel was led by PR , “The Darkside of Cyberspace” with Law as the co-sponsor.  

14.

· Use of newsletter for teaching – the division’s newsletter has for many years included an insert entitled, “Teaching Public Relations.”  Articles of 3,000 words are competitively reviewed.  This year, for the first time, the summer edition of the newsletter will also have an insert so that now, all editions of the newsletter will have a teaching insert.  

· Research efforts in teaching – this is evident in the division’s separate teaching competition.  A top teaching paper session is always held during the convention.  Top paper winners are considered without further review for our TPR Mongraphs insert for the newsletter mentioned above.

· Activities related to previous years in teaching – are up considerably given the pre-convention activity and the three panels mentioned above.

· Most significant achievement related to teaching – devotion of the pre-convention workshop to working with professionals in teaching and to address teaching issues such as service learning, internships, plagiarism, clients in the classroom, and ethics.  

PF&R

15.
Free Expression

Panel, 
“Greetings Cards: Entertainment and Serious Communications”  PR was a co-sponsor to ESIG and provided names for panelists..

16.
Ethics

Mini-plenary, “Plagiarism”  -- PR co-sponsored and provided names for Advertising as the lead with Media Ethics and Law also co-sponsoring.

17.
Media Criticism and Accountability 

Panel, “How the News Media Cover Business Calamities” -- Newspaper was the lead sponsor with the PR division providing suggested names of panels to represent the PR view.  


18.
Racial, Gender and Cultural Inclusiveness

Panel, “Building International and Multicultural Relations Through Alternative Media” – Public Relations was the lead sponsor and organized the session.  ESIG was the co-sponsor.  

19.
Public Service 

Mini-plenary, “The ABC's of AEJMC” – Public Relations was the lead sponsor and organizer with GEIG as the co-sponsor.  

20.
Non-member invited convention speakers

Al Reis, author of “The Fall of Advertising and the Rise of PR”

Other panelists not available -- will be supplemented in the August Report. 

21.
Pre-Convention Activity

Bridging the Gap: Public Relations Professionals and Professors Working Together 

Coordinator
T. Kenn Gaither UNC-Chapel Hill

Format
Six roundtables

Preparing students for nonprofit practice 

Making research work 

Public relations and crisis management on the web 

Persuasion messages post 9/11 

Service learning, internships, and classroom clients

Training tomorrow’s practitioner/focus on ethics 

Division planned and sole-sponsored.  

Later that evening the PR Division co-sponsored at reception, dinner, speech, and booksigning with Al Reis, author of The Fall of Advertising and The Rise of PR.  The lead division was Advertising and it was also co-sponsored by Internship and Careers.   


22.
Out-of-Convention Activities 

· BILL ADAMS/EDELMAN LUNCHEON. Bill Adams of Florida International and a prominent member of the division and the profession of public relations died suddently and recently of a heart attack.  That luncheon was re-named in his honor with the consent of Edelman Worldwide.  This luncheon is our annual awards luncheon and luncheon where a speaker from the profession is invited.  This year John Edelman will speak on "Setting the Standard for Quality."

· KAISER AWARD. This Inez Kaiser will say a few words and assist in giving out the awards in her name to promising graduate students of color in the field.  Awardees receive a receive a free, one-year membership to AEJMC and the PR Division.  This year there were 19 sponsors and 19 student matches.  Thanks go to Leah Simone, a doctoral student at Maryland for heading this year’s effort, and Marilyn Kern-Foxworth for her involvement in scheduling Inez Kaiser to be at the luncheon. 

· ROSCHWALB AWARD. Congratulations go to Purdue’s Katerina Tsetsura,
recipient of the Susanne A. Roschwalb Award, for her project, “Social
Construction of Identity by Female Russian Public Relations Practitioners.”
Just as the field in the U.S. has become predominated by women, so has it
evolved in Russia and Eastern Europe. Roschwalb co-chairs Meg Lamme and
Phyllis Larsen explained that Katerina seeks to fill in a gap in our body of
knowledge concerning the rise of PR in emerging democracies while showing
how self-representations of Russian PR women “are influenced by their
everyday social interaction.” Katerina will apply the $250 travel grant to
her 2003 summer research, in which she will collect qualitative data from
women in five Russian cities. The Roschwalb Award is designed to offset the
cost of travel associated with international study or research during the
academic year. It was established in 1996 in memory of Susanne A. Roschwalb,
who died at age 56 from complications related to breast cancer. Roschwalb,
an associate professor at American University and a PR practitioner, was an
active member of the PRD.

· The Public Relations Division sponsored a panel on "Where
the Girls Are: Pedagogical Issues Surrounding the Female Majority in
Journalism and Mass Communications Classrooms" at the AEJMC Southeast
Colloquium in Little Rock, Arkansas. Despite an early morning Saturday time
slot, the panel drew 15 attendees, or about 20 percent of the total
conference participants. Discussion was lively, and all agreed it was one of
the most valuable sessions of the conference.

· Newsletter Mailings

· Quarterly Journal of Public Relations Research sponsored and financed by members of the division.  Top three papers of the various competitive research competitions can be considered without further review.

23.
PF&R’s Primary Accomplishment 

The division did not deliberately aim to but is proud of it balanced coverage in the convention of all five areas of PF&R with primary sponsorship of two panels and co-sponsorship in three other  panels.

24.
Copies of Newsletters

Will be provided under separate cover directly to AEJMC.

25.
Goals

· Goals unable to reach – panel on seminal theories, outside-sponsored research competitions.

· Why?  Unable to obtain a co-sponsor for panel and other panels took priority, recessionary climate not conducive to underwritten awards by outside groups.

· Continue balance among research, teaching and PF&R; continue strong diversity of panel topics, theory, methods, gender, race, age, and academic level of involvement; gradually grow size of division.

· Continue involvement and support through personal contact and materials from the Standing Committees.  
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